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Personal Business Card & Branding

Audience: General public

Purpose: 
convey identity for personal business

Approach:
design visual elements, reflect art style

Result:
printed cards and distributed at events



YAC Marketing Materials

Audience: General public 

Purpose: 
advertise events, initiatives, and vision

Approach:
emphasize effective collaboration, equity

Result:
distributed in public spaces and online



University Nutrition Club Logo

Audience: General public

Purpose: 
convey identity for extracurricular club

Approach:
emphasize holistic nutrition and sleep

Result:
distributed in public spaces and online



Wedding Anniversary Event Logo

Audience: Family & friends

Purpose: 
decoration, for use on event stationary

Approach:
use family-requested motifs and colors

Result:
provided selection of logos to client



Bootstrapped Bonnaroo Logo

Audience: General public

Purpose: 
convey identity for music festival

Approach:
emphasize community, nature, sound

Result:
created for fun and shared online
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UPenn Class of 2016 Ivy Stone

Audience: School community

Purpose: 
to be engraved in stone on campus

Approach:
utilize ivy motif, prioritize simplicity

Result:
voted on as a finalist design



BMES Member Poster

Audience: School community

Purpose: 
convey missions statement, members

Approach:
emphasize biotech and teamwork

Result:
printed and displayed on campus



DDHS Logo & Branding

Audience: School community

Purpose: 
convey identity for progressive school

Approach:
emphasize self-awareness, discovery

Result:
adopted by team at Teacher’s College


